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WHAT 
WERE THE  
OBJECTIVES?

ACHIEVE A MINIMUM OF 1000
PODCAST DOWNLOADS/LISTENS

SOLIDIFY A POSITIVE RELATIONSHIP
WITH CLIENT

COLLECT NEW DATA FROM
SUBSCRIBERS & LISTENERS

IMPROVE AND ADVANCE THE
PODCAST CREATION PROCESS

GAIN INSIGHTS INTO WHAT WORKS
BEST FOR BOTH PARTIES

NEW INDUSTRY CONTACTS 



MARKETING
CHANNELS

EMAIL
MARKETING

SOCIAL MEDIA
CAMPAIGN

BRAND 
COMMS

MAIN
MAGAZINE

We recommend all marketing activities are started 3 weeks ahead of 
the recording and 6 weeks after, to ensure maximum exposure. 

This podcast in particular had communications being circulated 3 weeks before the recording and for 6
weeks after publication.



Survey of 300 independent convenience
retailers via Survey Monkey to gain insight

on the issues facing indpendent
convenience retailers on the subject

matter.

Promoted via email and social media

   

RESEARCH:
PRE PODCAST SURVEY

EXAMPLE EMAIL 

Survey results
published in the

November issue of
Independent Retail

News ‘Big Story’ with
promotion of upcoming
podcast on the subject

‘Coming Soon’



‘The Future of Vaping Podcast’
published to all major podcasting

channels to maximise reach and give
retailers the choice of how/where to

listen

   

PUBLICATION:
POPULAR CHANNELS

EXAMPLE EMAIL 



Email marketing began 3 weeks before the
recording of the podcast, promoting a

‘Coming Soon’ message.

This was followed by the podcast being
included in the Talking Retail daily e-

newsletter and solus e-shots following the
publication of the podcast.

   FIGURES
Each email sent to a database of over 14k
1 email per week over a 3 week period “Coming Soon”
Total 6 emails were sent to a large database in a 9 week
period (incl. 3 emails post event)
Most successful email messaging triggered 341
downloads on the day it was sent
Average of 6,000 opens per email

INSIGHTS:
EMAIL MARKETING

EXAMPLE EMAIL 



EXAMPLE EMAIL

CLIENT LOGO
DISPLAYED

HERE ON
EACH EMAIL



INSIGHTS:
SOCIAL MEDIA

Weekly posts with custom  
graphics matching the

content of the same week’s
email were sent out to
Talking Retail & Retail

Industry Awards’ popular
social media channels to
encourage registrations. 
The client name and logo
were displayed in each of

these posts.

   FIGURES

Total Social media
followers: 28,410
Twitter/X - 18,148
Linkedin - 8,405
Facebook - 1,300
Instagram - 557

EXAMPLE POST AND GRAPHIC

 



INSIGHTS:
BRAND COMMS

We put rotating ads on the
main brand website clicking
through directly to a link to
register. The podcast also
featured as a ‘top story’ on

the news pages of the
website. 

Podcast widget with direct
download added to the

website. 

   FIGURES

192,000 unique visitors
to talkingretail.com per
month 
Digital edition sent to
14k+ contacts
Podcast mentioned in
online newsletters with
audiences of over 14k

EXAMPLE WEB ADVERTS AND STORIES



Designated editorial space in the
nearest IRN issue after the publication,
with a design completed by IRN. Client

was looped in for approval and
amendments

Advert also appeared in that month’s
digital edition - this is available on
motortrader.com as well as being

mailed out to all IRN/TR databases and
featured as a top story on that digital

edition mailer.

   FIGURES

Printed
subscribers: 30k
Digital edition
emailed to all
TR Data - over
44k contacts

INSIGHTS:
PRINT

CLIENT LOGO DISPLAYED HERE



RESULTS

TOTAL DOWNLOADS  23 JANUARY - 22 FEBRUARY:

2590
TOTAL LISTENS

1027 922

491 93 57
WEB BROWSER SPOTIFY

APPLE PODCASTS PODBEAN APP OTHER



 Date: 23 - 25 January

“The Future of Vaping
Podcast published”

Listens: 175-200 per day

RESULTS
CONSISTENT DOWNLOADS

Date: 4 February

“Solus e-shot sent to
database”

Listens: 200

Continued editorial coverage and promotion resulted in consistent downloads in the 30 days following publication of the podcast

Send Date: 6February

“Publication of IRN February
issue”

Listens: 112

Send Date: 29 January

“Linkedin Post promoting
podcast”

Listens: 84



RESULTS
CONSISTENT DO WNLOADS



The Podcast promotion, follow up and results led to a very satisifed sponsor!

RESULTS
CLIENT FEEDBACK

“Great to see the continued brand exposure One Stop are getting as a result of the
podcast and I’ve also seen the Feb issue of IRN on LinkedIn which is another

fantastic brand and editorial opportunity that has come together to help us reach
the right audience for our franchise business.”

Nicole Stephens, Franchise Marketing Manager, One Stop



INTERESTED IN BOOKING 
A PODCAST WITH US? 

GET IN TOUCH!


